DISRUPT

Speaker Agreement

I, hereby submit my application to participate in the DisruptHR Event in Johannesburg on 30 October 2019.
| hereby agree to the following:

1.

w

Speaker selection will be announced on social media. As a speaker, you give Disrupt)ozi permission
to tag you/mention you on social media as part of promoting DisruptJozi events. As part of the
DisruptJozi experience photos and videos will be taken at the event. The DisruptJozi team and it’s
presenting sponsors, reserve the right to use the photos and videos for promotional and marketing
purposes, using whichever channel it chooses (e.g. LinkedIn, Facebook, Twitter, You Tube, etc). By
signing this agreement, you agree to the above disclaimers.

Adhere to the speaker guidelines as set out in Annexure A

You will receive 1 complimentary Speaker ticket for you as a speaker.

Presenting at Disruptlozi is unpaid. The value to me is in the opportunity to be showcased on social
media, on the global Disrupt platform and to network at the event.

The following are optional.

1.

Event sponsorship at a cost of R 3 950.00 (excl. vat) including 4 normal tickets. See
Annexure B for Sponsorship details.

To submit the following timeously:

Signed

Name

Date

A high-resolution portrait picture (already received)

Provide your active social media details by 21 Oct 2019 (Handles/usernames for LinkedIn/ Twitter/
Instagram).

Submit presentation to janet@engagementdynamics.com before 24 October 2019. All presentation
to be in 16:9 setup (Widescreen)

To adhere to the Disrupt Formula (5min, 20 slides, 15 seconds per slide)

Speaker intro (100 words) to be sent by 21 Oct 2019.

Adhere to the rule that no personal or business advertising at all is allowed on the slides and by the
Speaker during his / her allocated slot

To be available for either an online or in-person coaching session on event - date(s) will be
confirmed.

Be present at the event location at least 1 hour before the event (17h00) for a briefing, photos,
soundcheck etc.

To actively market the event on my social media platforms and encourage others to attend
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